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INTRODUCTION 
This interactive self-study course provides an overview of social media and its impact on 
the marketing process. This overview includes descriptions of the various forms of social 
media and profiles of the most popular social media websites. This course also introduces the 
concept of social media marketing and discusses how you can use social media to market 
your business, promote your brand and influence your potential customers. Finally, this 
course provides a step-by-step guide for CPA’s and other professionals to utilize when 
launching a social media marketing campaign.

AUTHOR 
Michael J. Walker, CPA, is based in New England and has several years of accounting 
experience in several of the largest financial institutions in the world.  He has an extensive 
technical accounting background that includes hands-on experience with U.S. GAAP, 
Canadian GAAP, and International Financial Reporting Standards (IFRS). His specialized 
expertise includes the accounting for financial instruments, hedging strategies, and variable 
interest entities.  He graduated from Bentley University with a BS in finance and an MS in 
accountancy. 

COURSE DESCRIPTION 
In technical terms, social media refers to a variety of Web-based applications (such as 
Facebook, Twitter, YouTube, et al) that facilitate (1) communication and collaboration amongst 
users of the Internet and (2) the creation of “user-generated content” in the form of words, 
pictures, audios and videos. However social media represents much more than this simple 
definition; social media signifies nothing less than a revolution in the ways that people 
communicate, consume media and conduct business. Many businesses are rethinking entire 
marketing strategies in order to focus on this new world known as “Web 2.0”. Social media 
tools such as social networks, blogs and podcasts are now commonly used to market 
products and services to consumers.

TOPICS COVERED 

•  Introduction to Social Media
• Social Media Tools
• Social Media Marketing
• Launching a Social Media Campaign
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FIELD OF STUDY 
Marketing and Communications

PUBLICATION/REVISION DATE 
August 1, 2018

Please Note: This course must be completed within 1 year of date of receipt of the course for 
CPE credit. 
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ALL RIGHTS RESERVED. NO PART OF THIS COURSE MAY BE REPRODUCED IN ANY FORM OR BY 
ANY MEANS WITHOUT THE WRITTEN PERMISSION OF THE AUTHOR. 

No part of this course may be reproduced in any form or by any means, without permission in writing 
from the publisher.   The author is not  engaged by this text or any accompanying lecture or electronic 
media in the rendering of legal, tax, accounting, or similar professional services.  While the legal, tax, 
and accounting issues discussed in this material have been reviewed with sources believed to be 
reliable, concepts discussed can be affected by changes in the law or in the interpretation of such 

laws since this text was printed.  For that reason, the accuracy and completeness of this information 
and the author's opinions based thereof cannot be guaranteed.  In addition, state or local tax laws and 

procedural rules may have a material impact on the general discussion.   

All materials relating to this course are copyrighted.  Purchase of a course includes a license for one 
person to use the course materials. Absent specific written permission from the copyright holder, it is 
not permissible to distribute files containing course materials or printed versions of course materials 

to individuals who have not purchased the course. It is also not permissible to make the course 
materials available to others over a computer network, Intranet, Internet, or any other storage, 

transmittal, or retrieval system. This document is designed to provide general information and is not a 
substitute for professional advice in specific situations. It is not intended to be, and should not be 
construed as, legal or accounting advice which should be provided only by professional advisers. 
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